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WAR4818-1 The Merit Report ' ' 

The purpose of this meeting was for WAR to 
present publicity/promotional concepts which - , 
extend the benefits of the Merit Report beyond 
the Merit van's immediate coverage. Of the 
various concepts presented, it was agreed that 
the 800 or 900 telephone number did the best 
job of satisfying objectives. WAR was 
also advised 1 that an expanded roll-out (4 vans) 
of the Merit Report is scheduled for May 1, 1981. 

Next Steps . 

1. WAR to develop 3 separate executions of 
the 800 or 900 concept. Each execution 
is to take the form of a written concept 
description, rationale, program elements 

and a black and white concept sketch. ' 

2. Concepts to be presented to Rich Stirlen 

.,. and Alisia Cohen on Tuesday, February 24, 1981. 

«— 

3. Rich Stirlen has also offered the following 
comments as concept guidelines: 

" . 1 Overlay concepts should invite/involve 

participation of people who cannot . 

visit the van itself...but should not 
take away from the program's primary 
function, a visit through the Merit ... 

Report van, 

. Overlay concept should tie-in closely 
and compliment the original Merit. 

Report van' concept. 

. Overlay concepts have to generate their 
own self-interest as advertising support 
is highly unlikely. 

. Overlay concept has to fall into the 
opinion research objectives and format 
established by Audits & Surveys. 

, Overlay concepts from an administration/ 
logistics standpoint must be straight¬ 
forward, quick and easy to execute. 
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Source: https://www.industrydocuments.ucsf.edu/docs/yjwm0004 
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